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Ad Tech: interesse a livello globale, stesse tecnologie

‘Jedi Blue' ad deal between Google and Facebook
sparks new antitrust probes in EU and UK
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CMA toinvestigate Google’s ‘Privacy
Sandbox’ browser changes

22 June 2021

Antitrust: Commission opens investigation into possible %
anticompetitive cond uct by Google in the on'ine The CMA has opened an investigation into Google's CMA

. - proposals to remove third party cookies and other St B b Pt At
advert'5|ng te(:h n°|09y sector functionalities from its Chrome browser,

Online platforms and

France fines Google $268M for adtech abuses and digital advertising
gets interoperability commitments Market s 18

LANALISI
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Lantitrust italiano indaga su Google,
UNITED STATES DISTRICT COURT . L . o e a
EASTERN DISTRICT OF TEXAS ecco i pericoli della pubblicita tra
SHERMAN DIVISION 2
concorrenza e privacy
THE STATE OF TEXAS §
By Attorney General Ken Paxton § o
THE STATE OF ARKANSAS § Civil Action No. 5 = 2
By Attorney General Leslie Rutledge § finv o8
§
THE STATE OF IDAHO § L'Antitrust apre un'inchiesta su denuncia di lab, che accusa Google di
By Attorney General Lawrence G. Wasden § JURY TRIAL DEMANDED condotte anti-concorrenziali. Motivo: Google non condivide pit
§ informazioni e asset con operatori terzi. Ma lo fa per adeguarsi al Gdpr. IL

futuro della pubblicita online si giochera sul filo di concorrenza e privacy
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Cambio di paradigma: «vince» chi possiede i dati

Contextual advertising

Targeted programmatic advertising
(aste in tempo reale)
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Competitionissues in online advertising — confidential — do not circulate
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Differenti tipi di online advertising ed implicazioni

Advertisers

Search

Oown &
operated
Display

Open
Display

illimity fa crescere i tuoi risparmi.

Non & un modo di dire ma di investire.
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Come funziona open display?

3 livelli di intermediazione:

Verticalmente
- integrato
Inserzionisti = Domanda
(Boggi, Nike, IKEA)
Demand-side Asta tra .\
platforms DSP 1 DSP 2 DSP 3 inserzionisti Google Ads
© A
o "‘ -
3 Supply-side SSP SSP SSP Astatra DSPs /’. "
=) platforms A B C AdX.
8
— M_anag,e Asta tra SSPs /,
publisher’s ad server (4
|nvent0ry Google Ad Manager,
o DFP
Editori = Offerta

(Sole 24 Ore, Corriere, Repubblica)

Google determina (almeno in parte) le regole di interazione fra diversi layer del mercato, €
verticalmente integrata e compete con i diversi concorrenti. Concorrenti devono interagire
con Google. Questo crea conflitti d’interesse.

interoperabilita - self-preferencing — utilizzo e condivisione di data
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Un insieme complesso di condotte in un mercato in continua
evoluzione

Advertisers bid for ad
space in auctions
organised by demand-
side platforms (DSP)

DSPs compete for ad
space auctioned by ad
exchanges / supply side
platforms (SSP)

Ad Servers compare bids
from Ad Exchanges and
determine winner.

Publishers sell available
ad space through ad
servers

Advertisers

Ad Exchange/ SSP
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Ad Server

Google DFP
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Individualised data
from Google’s walled
garden and exclusive

Google IDs

“Tying” Google Ads/AdX

“Tying” GDN/AdWords

“Tying” of ADX/DFP

Preferential access
to data and Google
DoubleClick IDs

Transparency and

double auction /
Bernanke

Cross-
subsidisation

Publishers

Google Ad Space
Youtube, AdSense,
Search advertising

oJbNoJoJoloJolo,

Google’s past | Past conduct
conduct on

Search

Le diverse autorita si sono concentrate su aspetti/condotte diversi. Texas: 12 condotte!

La problematica di base rimane simile: operatori indipendenti non sono in grado di competere

con Google.
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